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Miras Pars Pasargad Tourism Development Co. (MPP)

Miras Pars Pasargad Tourism Development Co. was established as one of the
affiliated companies of Bank Pasargad Financial Group in the second half of the year 2005.
This company, as a professional and specialized company presents services necessary
for tourism industry of the country. Its goals are based on mission and vision of Bank
Pasargad Financial Group, its shareholders satisfaction and quality improvement of
its services.

Miras pars pasargad co. is committed to its organizational values and strives to
access its goals, using experiences, standards and effective professions.

Shareholders

* Bank Pasargad's Electronic Payment Co. (psp)

* Pasargad Insurance Co.

* Bank Pasargad's Arzeshafarinan Co.

* Pasargad Arian Informaticn & Communication Technology Co. (FANAP)
* Pardazesh Co.

Organizational Values

* Team working

* Specialty

* Profession ethics

* Shareholders satisfaction

= Customer orientation

* Selection of intellectual experts
* Innovation

Goals and Visions

* Establishment of one of the most reputable brands in Iran tourism industry and
introduction of it as the axis of Iran's tourism industry.

* Access to tourism major capacities and making distribution management between
service providers and consumers, using new technologies.

= Contact to international tourism industry markets and presentation of Iran's attractions.

* Joint venture in designing, production and supply of main tourism services for
improvement of quality level of the services.

* Making Investment, defining strategies and providing infrastructures for the
purpose of e-business and e-tourism development.

* Interaction with reputable international organizations for gaining access to new
international opportunities in tourism industry and be recognized as an active
company in the world's tourism arena.
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